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The proven leader in software presentation solutions, 
delivering amazing user experiences on any screens, 

and deployed in more than 25 million devices
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� Founded in 2002, and privately owned:
– BDC
– BDR Capital (Fonds of the FTQ)
– Iris Capital (Paris)

� Headquarters in Montréal, Canada, with European 
office in Paris

� Software experts in embedded device/systems such as 
set-top boxes, mobile devices and TV sets 

� Original product: MachBlue ™ Classic - The 1st Open 
Flash® Platform

� New product: MachBlue ™ XT - Integrated HTML5 AND 
Flash  platform optimized to deliver rich media 
experiences on any device

� Integration and support professional services

� MachBlue ™ Creative Labs – design and application 
development

About the Company
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Trusted by the Tier Ones



Customers and Partners
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Today’s Agenda
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� Discuss Digital Revolution impact
– Mobile and TV markets

� Examine opportunities it created

� Review best practices for navigating the digital economy 
from Bluestreak Technology case examples

� Assess challenges for the future
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The Digital Revolution

The pace of technology innovation and adoption is 
accelerating rapidly

How many years did it take to reach a market audience of 
50 million?
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The Digital Revolution: Mobile
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Wireless communications now generate ~$39 billion in 
value for the Canadian economy. 

178% 
growth in 
past 10 
years

Source: CWTA  http://www.cwta.ca/CWTASite/english/index.html



The Digital Revolution: Mobile
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3500% growth in text messaging in just 7 years

Source: CWTA  http://www.cwta.ca/CWTASite/english/index.html



The Digital Revolution: TV & Video

� Global connected TV shipments forecast to reach 
118 Million in 2014

- DisplaySearch Q3 2010 TV Design & Features Report

� 84 million US subscribers ready 
for interactive TV by 2012   

- SNL Kagan Report 2009 

� People spend 3.5 hours/month 
watching TV and using the 
Internet simultaneously, a 35% 
jump from a year ago
- Neilsen Co. Report 2010
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21% growth in just 2 years

Connected TV Shipment Forecast (2009-2014)

Source: http://www.digitaltvnews.net/content/?p=16868



The Digital Revolution: TV & Video
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35 hours of video uploaded to YouTube every minute



The Digital Revolution: Commerce
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Billions of dollars now coming from digital purchases



Digital Revolution Opportunities

Huge opportunity exists for companies who can make it 
easier, faster, and cheaper to extend Internet and digital 

media content across multiple screens
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Consumer 
Electronics

Mobile devices TVs and 
Set-top Boxes



Best Practice #1 –
Take time to understand the end customer 

� Challenge: Mobile TV not meeting 
consumer expectations worldwide

� Solution: Bluestreak worked with 
Orange to understand consumer 
needs and create a perfect blend of 
high quality video, easy to use EPG, 
fast network speeds, and fair pricing

� Results: Millions of customers, 
Considered one of most successful 
mobile TV offerings in the world
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Best Practice #2 –
Expect blend of Internet + TV + Mobile
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� Challenge: Give consumers easy 
and fast access to programs + 
Internet content all from the TV

� Solution: Bluestreak Bbox offers 
over 220 television channels, media 
center, and a widget framework for 
accessing Internet content, like 
news, sports, weather, traffic, 
entertainment gossip, stocks, and 
horoscopes

� Results: One of the first “connected 
TV” experiences to gain widespread 
adoption (500,000+) and accolades 



Best Practice #3 –
Be prepared to integrate multiple technologies
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� Challenge: Give consumers 
access to premium movies and 
TV shows anytime, anywhere

� Solution: Bluestreak integrated 
technology from worldwide team 
of partners, Microsoft, VisualOn, 
AuthenTec, & Labgency, to create 
a compelling on-demand 
multimedia experience

� Results: Just launched this year, 
strong initial uptake



Digital Revolution Challenges: Speed

� Speed of technology
innovation requires constant 
evaluation of new technologies 
and market entrants

� Intense pressure from customers
to deliver latest breakthroughs or become obsolete

� + Opportunities for smaller, more nimble companies who 
can react fast to change
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Digital Revolution Challenges: Size

� Larger companies use funds to  
eliminate emerging competitors

� Give away products to gain 
market share

� Smaller companies must focus on 
their areas of strengths

� Constantly innovate to maintain a 
“technological gap”
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You Can Help

Canadian companies can lead the digital revolution

� Encourage venture funding and entrepreneurship

� Maintain a favorable R&D tax credit environment

� Advance laws that make patent protection and international 
business easy for small businesses

http://www.bluestreaktech.com
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