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A PLACE WHERE THOUSANDS OF CANADIANS ARE A PLACE WHERE THOUSANDS OF CANADIANS ARE 
CONNECTING AND MAKING A DIFFERENCE…



Individuals and Organizations like…

Honey S. who needed a big brother for her handicapped son Bill. And Max who
donated his time and a important relationship developed.

Web designer Kali R. from Calgary, whose passion is healthcare.  He donated his 
expertise to MS Climb of Hamilton and built them a site that’s helping to raise 
millions.

CAMH needed 20 volunteers to host a holiday party for its clients--
employees from Direct Energy answered the call.employees from Direct Energy answered the call.

Vera watched a video about the charity Elephant Thoughts and was so inspired 
she tracked the organization down and donated her time, AND $3200.00

Edelman Canada’s 100 employees pledged to complete 4000 hours of volunteer 
work.

Over 160 businesses and thousands of Canadians pledged to complete over 
3,350,000 volunteer hours in 2010.

WHERE did all these CONNECTIONS happen? 



At Getinvolved!
An integrated TV and online campaign 

Launched in November 2008



Getinvolved! On
50 inspirational documentary portraits featuring fascinating 
Ontarians from 7 to 78 who are making a difference and changing 
our world. Featuring…

Activists who serve the less fortunate.

Social entrepreneurs who use their business skill to promote social 
change. change. 

And Innovators who transform organizations.



Getinvolved! Online
Getinvolved.ca is a social network with a social conscious. Our goal is to 
match like-minded individuals and organizations to make change possible.

It combines the lively social network of a FACEBOOK.
With the classified listings of a CRAIG’S LIST.With the classified listings of a CRAIG’S LIST.
A database of talent, with the matching power of eHarmony.



HOW DOES IT WORK?

INDIVIDUALS and 
ORGANIZATIONS

Create a profile where they:

i) identify their area of interest–
from arts to international 
development, from health to social development, from health to social 
issues. 

ii) describe what they NEED or what 
they have to OFFER – SKILLS, 
TIME, EXPERTISE.

Then Getinvolved sends users 
suggestions for potential “matches”.



HOW DOES IT WORK?

We also have “classified ad” style 
postings, where individuals and 
organizations can share their 
needs and offers in real-time.needs and offers in real-time.

Any ads that match your 
interest/skills or needs are sent to 
your Getinvolved HOME page, 
where you’ll see a real-time list of 
suggestions that might be relevant 
to their unique needs.



18 MONTHS AFTER LAUNCH GETINVOLVED.CA HAS OVER 3000 
MEMBERS & 500 RESPECTED & ACTIVE CONTENT PARTNERS 
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After a year online we 
wanted to find a way to 
include the contribution of 
the private sector and 
extend our reach beyond 
Ontario.

YEAR TWO

In 2009, we reached out and 
partnered with Volunteer 
Canada to develop new tools 
and a campaign to engage 
businesses.

Power of the Hour was born.



Power of the Hour was created to promote the power of giving our time –

not our money – and to provide a tool for counting these volunteer hours and 
activities. Power of the Hour challenged Canadian businesses, schools, groups 
and individuals to pledge 2,000,000 volunteer hours in 2010.

We secured a powerful private sector partner, the Corporate Council on 
Volunteering - a leadership council of 22 of Canada’s largest businesses –
to raise awareness and challenge other businesses to get on board.



At the Power of the Hour launch at the TSX on January 13th, we announced 
that the Council’s 22 businesses had pledged 814,900 volunteer hours, 
bringing us to a total of 1,130,000 hours!



Three months later we reached our goal.
With the help of thousands of Canadians and over 130 businesses.

And four months after the launch during National Volunteer Week in 
April, we announced our new total of 3,350,000 volunteer hours
pledged for 2010!



WHY DID WE CREATE POWER OF THE HOUR?

To create a social movement whose goal is to promote and facilitate community 
building.

Power of the Hour is a powerful tool that allows members to:
Pledge: The number of hours you plan to volunteer - a way to set a goal for you, your
company or your organization.
Track: The number of hours completed and the kinds of activities and organizations
where you make a contribution.
Challenge: Your friends and colleagues to join you in a specific activity.
Engage: Volunteers, employees, and students.
Promote: The time and commitment of your workplace, school, community and NFP
Connect: With volunteering tools, resources and best practices for NFPs, business and
individuals.
Measure: The amount and all the different kinds of activities that make up our
collective contribution.



THE SPOTS

We created 20x 30 second spots featuring everyday Canadians 
talking about why they volunteer and how they donate their talent and 
their time.

Plus 15x 30 second spots featuring 12 CEO’s who talked about 
their commitment to getting involved and encouraged businesses and 

Getinvolved and The Power of the Hour are supported  by a 
National Media Campaign

their commitment to getting involved and encouraged businesses and 
individuals to stand up and be counted in their communities.

MEDIA PARTNERS

On TVO there are 50+ promotional spots every month driving to 
getinvolved.ca and promoting the Power of the Hour- a $600,000 
media value over the length of the campaign.

On BNN 400x 30 spots featuring CEOs from Microsoft, Home Depot, 
Manulife, SAP, Direct Energy, Molsons, PWC and Deloitte 



In addition to our Corporate Council Partners, over 130 businesses, 
professional associations and other organizations have pledged hours.



DRIVING CHANGE 
• The site now has over 3000 active members and 500 non-profit organizations
• 70% of users have offered their time, skills or expertise
• 1000’s of connections are made through our site, amplified by a social media 
strategy that delivers over 2000 members on Twitter and Facebook
• We have over 3,550,000 million hours pledged
• Web traffic has doubled every 6 months since launch.

AND BUILDING MOMENTUM
The Power of the Hour has been featured in many different National Media The Power of the Hour has been featured in many different National Media 
publications, including the Toronto Star, Ottawa Citizen, Huffington Post, CBC 
Radio, BNN, MORE Magazine and local media outlets throughout North America.

Get Involved won the Applied Arts Interactive Award - as an outstanding site in 
the Social Networking category.



FEEDBACK

Getinvolved.ca & Power of the Hour have received overwhelmingly positive feedback 
from users, NFPs and business.

“The Power of the Hour Challenge represents a unique  and unprecedented 
opportunity for the corporate community to lead by example.” Sarah Saso, Director 
of Community Relations, Manulife Financial

“Get Involved has made a remarkable contribution to the Volunteer Community in 
Canada. Our organization has benefited greatly by taking part and we are thrilled to Canada. Our organization has benefited greatly by taking part and we are thrilled to 
be active participants.” Jim Davey, Director of Volunteer Services CAMH

“We always ask how did you hear about us? The last several months Get Involved has 
often been the start of the conversation connecting YWS with volunteers from across 
Canada.” Judy Leroux, Youth Without Shelter

““I continue to be impressed by getinvolved.ca, and  Power of the Hour allows the 
corporate sector to raise awareness about our contribution in a  way that is unique 
and powerful, combining social media and online messaging with an easy to use 
platform.” James Temple, Manager, PricewaterhouseCoopers Foundation



WHAT’S NEXT?

Plans for 2011 focus on four key areas…

A. PRIVATE/PUBLIC PARTNERSHIP

Volunteer Canada has landed a major financial institution which has made a 
large financial commitment to building our brand over three years. We’re looking 
for governments to partner and engage their work forces, supporting further 
development of the campaign.

Additionally, we are working with TVO to partner on the TV and media elements with a 
private, national broadcaster.private, national broadcaster.

B. BUILDING A BETTER MOUSETRAP

Improve the “matching tool” -- create a more open, powerful, easy to use national 
database of individuals offering to donate their time and their talent.

Exploit the growth of new social media tools to more quickly build and extend our 
audience.



D. MORE SUPPORT FOR THE 

SECTOR: BETTER POWER TOOLS

Collaborate with our partner 
Volunteer Canada to support more 

C. CELEBRATING INTERNATIONAL YEAR OF THE VOLUNTEER +10

Launch a second Power of the Hour campaign with a goal to celebrate the 
International Year of the Volunteer +10 by raising 10 million hours of 
volunteer time.

Volunteer Canada to support more 
in-depth research, outreach and 
tools to better engage volunteer 
centres and NFPs to:

i) Build capacity for NFPs to better 
utilize these new volunteers

ii) Work with the not-for-profit 
community to promote the benefits 
of social media tools like 
getinvolved.



WAYS TO GET INVOLVED

1. JOIN THE POWER OF THE HOUR: IT’S FREE

2. JOIN THE CORPORATE COUNCIL : CONTACT 2. JOIN THE CORPORATE COUNCIL : CONTACT 
VOLUNTEER CANADA

3. WORK WITH GETINVOLVED.CA ON A CUSTOMIZED 
CAMPAIGN



GREAT CAMPAIGNS IN  CANADA
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GREAT CAMPAIGNS IN THE USA
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BACKGROUND VIDEOS AND MEDIA COVERAGE

The Story of the Power of The Hour

http://qmediasolutions.com/qbroadcast/the-story-of-power-of-the-hour

View Promotional Campaign Spots

http://qmediasolutions.com/qnews/national-campaign-to-promote-
volunteering/

Interview on CBC with Executive Producer Dorothy EngelmanInterview on CBC with Executive Producer Dorothy Engelman

http://qmediasolutions.com/cbcdorothyengelman/

Mike Tierney Chair of the Corporate Council on BNN

http://qmediasolutions.com/bnn_miketierney/

Link to Editorial in the Toronto Star

http://qmediasolutions.com/qnews/power-of-the-hour-featured-in-
toronto-star-column/

Link to Story in the Huffington Post

http://qmediasolutions.com/qnews/feature-in-huffington-post/



FOR MORE INFORMATION CONTACT

Dorothy Engelman, Executive Producer

Dorothye@getinvolved.ca

416 361 5907 x224

Wendy Mitchell, Director of Development,

Volunteer Canada

WMitchell@volunteer.ca

1 613 231 4371 x241


