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Traditional Marketing



Social Media Marketing



Demographics and Technographics



What can social media be for your company?

The How’s Where’s and What’s… 



1. Create Opportunities to Gather

Some Basic 
“just do it” Hints

1. Create Opportunities to Gather

2. Fire your 11 year old

3. Pick something, try it, track it



1. Opportunities to Gather



Gather your Audience
� Consistent Social Media Marketing
� Consistent Newsletter
� Consistent Blog



Create Opportunities to Connect



Start the conversation



Start the conversation



Think through your goals

Gillette’s 

“when there’s no underbrush, the tree looks taller” 

campaign



2.  Fire your 11 year old!!!!



Why you should fire your 11 year old!



3. Pick something, Try It, Track It

Dunkin Donuts 

has 80% fewer 

Facebook and 

Twitter followers 

Give stakeholders reasons to become your activists

Twitter followers 

than Starbucks, 

but DD fans are 

35% more likely 

to recommend 

the brand.

Why? It’s an 

advocacy 

approach… 







Social Goals:
• Support organizations that 

are strengthening the local 
community

Business Goals:
• Engage employees in 

grant-making process

$150,000 Local Impact Challenge

community

• Leverage grant money to 
have as big of a social 
impact as possible

• Raise public exposure of 
Liquidnet



Step 1: Employees Nominate

$150,000 Local Impact Challenge

Step 3: Employees Allocate

Step 2:  Public Votes







Challenge Impact - Social:

• Free exposure for nominated orgs 

• Incentive for orgs to develop social 

media strategies 

• Orgs received direct feedback from key 

stakeholders about programs

Challenge Results:

• 27 nominated organizations

• 9,380 individual votes

• 1, 341 comments left

• 10 Finalists awarded grants

$150,000 Local Impact Challenge

stakeholders about programs

• Crowd-sourced grant-making creates 

stronger communities

• $150,000 worth of grants dispersed

Challenge Impact – Business:

• Employees actively engaged 

throughout process

• Incredible viral public exposure & 

brand building

• Over 10,00 new followers for 

Liquidnet



Summary

Don’t forget business 101, 
success takes time: success takes time: 

Engage – Communicate – Track – Repeat
Create Opportunities to Gather
Fire your 11 year old
Pick something, try it, track it
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