Implementing Effective Online Strategies
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—Traditi'onal' Marketing

— Cr

Many eyeballs are ‘captured’ but there 1s
little control over what happens next.

Awareness? Consideration? Preference?
Action?

$400 billion spent on traditional advertising
much of thison TV.

PR Still focuses on free press.




33 %0 of consumers sard they trusted
recommendations from friends and
acquaintances.

More than half said they trusted online
reviews from strangers.

At the same time trust in traditional
advertising continues to plummet.

What does this mean? People trust social
dialogue over traditional PR monologue.
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The Social Technographics Ladder.




The How’'s Where's and What's...

1

What can social media_la.e/‘féﬂelou'r‘ company?

How will you reach
them?

Banner Ads
Adwords

Facebook Social Ads
Social Networking
Blogging
Bloggernaughting
Viral Video

Viral Widget ...

.

Your landing page
Your website

Your Facebook page
Your MySpace page
Your blog

A blog post

Your video

Your survey/widget

Where will you take
them?

£

e

What will you ask
them to do?

Donate cash

Donate time

Support your cause
Sign up for something
Attend something
Join a community
Buy something

Say something ...




Some Basic

“lust do It” Hints

1. Create Opportunities to Gather
2. Fire your 11 year old
3. Pick something, try it, track it



1. Opportunities to Gather




List Events - For Free!

Gather your Audience

Sarah’s Profile - Access Framework - (5) Noticez - Settings - Logout

Jm | search Q]

= Consistent Social Media Marketing
= Consistent Newsletter
= Consistent Blog

Edit Page
Promote with an Ad

Add to My Page's Favorites

Suggest to Friends

Welcome to the offidal Facebook

page of Justmeans,

Better Business with Justmeans

Visit us at:-
www, Justmeans. com

Information
Location:
Mew York, NY, 10018

Phane:
917-338-7831

Justmeans - § howrs 300 dear

twitter

JustMeans Three schools decide to do away with ’

wall Info Join Justmeans

Boxes H

Keep updatedon: = 3 [ BY

Justmeans' Marketing To garn More

Hey there! justmeans is using Twitter.

Login Join Twitter!

| What's on your mind?

Attach: ﬁ @

JustMeans
JIT[ are referring
Emissions T

e

@ 13 minutes

JustMeans
Jm children’s nof

ﬁfplnurs ago via|

JustMeans
Jm o hetp:/fm.ly

Jm Yesterday

Basic Account: Upgrade

Linked E@ Home Profile

Twitter is a free service that lets you keep in touch with people through
the exchange of quick, frequent answers to one simple question: What's
happening? Join today to start receiving justmeans's tweets.

Already using Twitter
from your phone? Clidk here,

Justmeans_ Justmeans - Green

Overview | Discussions  New

& Start a Discussion &0 Submitnews [}

@ justmeans

Discussions . . . . following followers listed
is putting money into "think global,
Recent Activity Recent Discud ACT |oca|" Tweets 914
f Featured Discussion about 19 hours ago via API Favorites

u

http://jm.ly/YKU20v The White House 9.211 9,866 209

Name Martin - Justmeans
Location NYC

Web hitp:ifwww justme

Bio Justmeans helps
companies engage with
people on issues of social
responsibility using our simple
technology tools.

Top Three Corporate Social Responsiblity (CSR) Principles to Live Ey
Author: Amelia Timbers

Tuesday 9th February 2010

By Kevin Long 21 days ago

Stop following | 3 comments »

? Featured Discussion

Social Media and Stakeholder Engagement - London - Last Chance for
Early Registration

By Martin Smith 1 menth ago

Follow discussion | Add comment »

# Featured Discussion
Social Media for Sustainability Conference will focus on best
practices at the intersection of web 2.0. stakeholder enagacement and

u = 140 ) e

17 days ago - 2 comments

pryy  Caitlin Chock commented on:
Conserve Energy With More Efficient

Lights- Justmeans
“Hey Kevin,

Thanks for all the specifics on those! | know a
lot of people get confused with all....."

22 days ago - 4 comments

[ o7 Sarah Smith started a discussion:
” Social Media Aid: The New Normal in

Disasters? Marcia Stepanek | Tuesday 19th

[P Anan




For Companies

Create Opportunities to Connect

* Alluploaded media can be edited and is automatically archived for future use ) ) .
+ All uploaded media can be tracked unce “Tragk a3 Harane b Easily embed videos from Youtube and

Vimeo

Embed or Upload Videos

+ Text Update '~ Step 1: Upload a Video ) .
List Events - For Free! Upload your own videos and distribute
=) = -] ec out
jUEtmeang Home Companies Editorial Jobs Events More... Create an archive of your videos for future
use
| | sHARE
GET STARTED NOW
140
News Feed Sarah + Following Live Feed
¥ Justmeans Client News and Editorials .
- : — : Editor
@ Online W
nine Yo Juan Carlo Pascua
Organizer: Is blogging
FED) Building and
le energy lies at the
£ people are #nergy efficiency. The Fallow
LIST YOUR EVENT ERLantedea e
Call Today nd Atmosphere by
e ints can be awarded Manage Your Networks
1 person is READ THIS Manage your Twitter, Linkedin,
_—r . Justmeans, & Facebook accounts
Free Event Listing: i i S
Post your event on Justmeans In Cap and
Justmeans for free. Orcang JS? In -
ganizer: !
b FREE TOOL n
|| Sunday 23th
3 people are :




Start the conversation

v Follaining

Suzanne Fallender
Researching best practices in C3R report assurance... anyone have strong feelings re: the benefits/costs of external 3rd-party
assurance?

Indrvidual

8 March 2010 » Good

Pl Dave Stangis 03pm Msrch 03
e Be sure to let us know which path you choose Suzanne -},

¥ Follouing

ﬂ Suzanne Fallender 70om March 0%
| cerainly will, Dave. Mow gotia finish getting this repor written 5o | even have something to assure. ;) thanks again, everyone - really .
w Follaiiing View Full Comment

Wood Turner 10am March 10
== | direct ClimateCounts_ org, and we score and rank campanies on their publicly reported climate actions. After three years of scoring nearly
Follouw
; View Full Comment

m Laura Mansfield 10sm March 10
# HiMarin, | am really interested in the concept of public assurance for the large energy company - | would love it if you could let me ha...
* Folloming Wiew Full Comment

Martin Smith 10am March 10
P i Hi Laura et al, | will update all once this is public news and live on the site. We are currently planning launch mid-April.

# Fallowing

,_.;.r-' Lavinia Weissman 02om March 10
F Suzanne; the article was valuable. What s interesting to me is thatthe guality of training, professional development work ethicand
ultim...
¥ Fallowing Views Full Comment




Start the conversation

aar;um:c

# Followiing

Symantec

Symantecis looking for fresh, fun ways to use social media to reach customers, employees, and other key stakeholders. How? R,

Posted by: Lora Phillips

31 Warch 2010 » Good

+ Fallowring

# Fallowing

o

* Folloming

ar

# Fallowing

ﬁ

* Folloming

w Follairing

Jaime Barclay 05pm March 31
Chase did a great Facebook campalgn, which asked people to become a fan ofthelr page in order to vote for 2 nonprofit to receive a

grant. T...
View Full Comment

Kathee Rebemak 05pm March 31
Hi, Lora. Just a fewideas: + Use Twitter to spy on your customers, er, improve customer senvice (for David Carr's @VvirginAmerica

story,..
WView Full Comment

Daniel Aronson 08pm March 31
Hi, Lora. Although I1BM is certainly big on technology, when | consultto clients, | suggestthatthey answer twio questions before choosing

e
View Full Comment

Hikhil Ambekar 01zm Aprii 07
Simple Run a contest on Justmeans.

Lora Phillips 07am April 01
Thanks for all the awesome feedback and suggestionst Mikhil, stay tuned - we will be taunching our first JustMeans contest shortly -

WeTE e,
Wiew Full Comment

Daren Lewis 10am Apri 01
Lora, Use multiple content types — hosied audio, images on hosted on a site fike Flickr, video on a site like YouTube, etc. Having
content ...

Wiew Full Comment




Think through your goals

Gillette’s
“when there’s no underbrush, the tree looks taller”
campaign
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Why you should fire your 11 year old!

Nestle | &4 Like

wall Info Photos Boxes Hotes Events

Hestle + Others HNestle Just Others

\'g Nestle To repeat: we welcome your comments, but please don't post using an
altered version of any of our logos as your profile pic - they will be deleted.

_ MesHE March 13 at 2:78am
Y 30 people like this,

i i ol of 234
Add to Mv Page's Favoritez b View previous comments TR
Suggest to Friends Mark Weawer This lot do it guite well;
voww, facebook. comjfprofile . php?v=box_38id=591103737=!1/
smirnoffrref=nf
Information March 20 at 9:42am ' Report
Founded: René Oelke Okay, no more Nestle products for the next
v switzerland (1865 years. It's no problem for me and my family, By the way:
EYEYe e ) Meste, You should use “Certified Sustainable Palm Ol now and
notin 2015.
101,830 People Like This March 20 at 12:23pm - Report

Oscar Soria To repeat: we welcome your product, but please
don't put rainforest destruction on our shopping fist. Tt will be
deleted, http:/fbit.ly/cWy3hl and http: /fwww. greenpeace.org/
fatkat

March 20 at 3:03pm * Report

-Sda Aydn Luisi Sierra Louisa
Palacios McRitchie

Samantha Whitcraft Il make you a deal, Meste, I won't

post using "your logn' if you stop using unsustainable palm oil

sources in your products. We cool now?

March 20 at 4:0%9m * Report

N B B

Esther Jelena Egdrn
Kradd Colalaticss  Pawmmii (W inga Maksyte Here's a list of Nestlie's products for boycott:
Mitario Manasijevic * http:/fen wikipedia. orgfwikifList_of Mest%:C3%A% brands

March 20 at 4: 17pm * Report




3. Pick something, Try It, Track It

Give stakeholders reasons to become your activists

Dunkin Donuts
has 80% fewer
Facebook and
DUNKIN® Twitter followers
than Starbucks,
but DD fans are

o Advocates trump followers

Percentage of
poakiethings 35% more likely

about the brand
to recommend

the brand.
Why? It’s an
advocacy
approach...
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ABOUT LS

LHIOMET FOR GOOD”

COLUR PARTINERS

IMYESTCR RELATICME

OUR PRODUCTS

LR SERVICES

GLOBAL PRESEMCE

ABOUT MEMBERSHIP

LIQUIDNET BUZZ

WORKING HERE

TALK TS US

Yo apply innovative "
solutions to address large

challenges. This holds

true for our business

and our

initiatives. 5%

HTH RIARIN
O &, LIQUHBMET

OUR PHILOSOPHY

At Liquidnet, we believe in the POTENTIAL OF OME™ one person
can make a difference, one idea can lead to change, and one
company can have an impact

Liguidnet is driven by this philosophy. We're a different kind of
Wall Street firm, striving to make a social difference. Our
culture of innovation fuels not only the pursuit of a8 more perfect
marketplace, but also the pursuit of a better world.

MEMBER LOGIM HOME

i'fqulclr‘ret_

To recenve the latest news
about Liguidnet For Good™,
join our community on
Justmeans.

Justmeans..

Businnss. Bokler...

For more information, please
contact Brian Walsh at
forgoodi@liguidnet.com

Liguidnet was recognized by
the Committee Encouraging
Corporate Philanthropy with the



~— Justmeans ]

Home  Companies Editorial  Jobs Events More... Deb - Access Framework - Logout |l | Search
R adret
Liquidnet
‘ Home |
P ——— Overview

& Global Challenges

© Local Communities

Followers

.. & . v

Liquidnet in Rwanda: team blog

—| From Zoe: Back to a reality

Atleast once a day, a student at the ASYY would ask
me "how do you like it here?” followed by "ho...
February 25

From Eddie: Reflection

The trip to Rwanda was an eye-opening experience
for me. | truly understand why Liquidnet is so..
February 18

My technical adventure in Rwanda

Befare | left for Rwanda, | knew that my goal was to
replace the current Linux computer infrastructu. ..
February 18

From Brian: a rainbow greets us as we walk into the
Kigali airport to begin our journey home. A .
February 13

We apply innovative

solutions to address large

challenges. This holds
true for our business
and our L

it aty e

About Liquidnet

Liguidnet is the global institutional marketplace that facilitat
worldwide. These investors use the Liquidnet marketplace t
execution, gain price improvement for their trades, and, ulti
in 2001, Liguidnet now trades in 30 equity markets across {
Mew York with offices in London, Teronto, Hong Kong. Toky
international locations.

About Liquidnet For Good

Company Videos

O N W
Liquidnet's Liquidnet Presents --  Liguidnet Presents —
cornerstone project: R2P & Never Again ... R2P & Never Again

the Aga...

Liguidnet wins
Excellence Award in
Corpo...



Iquidnet.

Social Goals:

e Support organizations that
are strengthening the local
community

Leverage grant money to
have as big of a social
Impact as possible

Business Goals:
« Engage employees In
grant-making process

Raise public exposure of
Liquidnet



forgood ' $150,000 Local Impact Challenge

Iquidnet.

Step 1. Employees Nominate

Step 2: Public Votes

Step 3: Employees Allocate




List Jobs - For Free! Deb's Profile » Access Framework - (434) Notices - Setlings

j ustmeans Home  Companies  Editorial Jobs  Events  More.. Jm | search

= L

Popular Contests My Contests Archived Contests

quu|dnet's $150,000 Local Impact Challenge
sored oy Lignidnet For Good 9380

lh r. e - Votes
' Providing $150.000 worth of grants to 10 NYC-area nonprofits that are strengthening the local

community.
Comments

How the winner(S} will be selected? Suggest this Contest to
your friends

Liquidnet. the global institutional marketplace, commits one percent of revenues each year to fix social
problems through its social engagement platform called Liguidnet For Good. The Local Impact

Choose your network:

Challenge 15 designed to support organizations in the New York City area that are strengthening the Yaroo! GM
local community, all while encouraging nonprofits to use social media to engage their supporters. L

F

(O3 facebook
How the Local Impact Challenge works: AOL o -

Step 1: Liguidnet employees nominate local NY'C organizations to apply for the Challenge.

Step 2: Organizations use social media — such as Facebook, Linkedin, Twitter, etc. —to encourage their
supporters to vote for them in the Challenge. The top 10 vote-getters become Finalists, receiving an
unrestricted grant of at least $10,000.



Big Apple Greeter Inc's Entry
% Liquidnet's $150,000 Local Impact Challenge 1249

Bl Al Cy « Read Contest Details Votes

Fallow

In 250 words or less, please describe how your organization is strengthening the local
community (feel free to add additional media below):

Big Apple Greeter strengthens local communities through its free-of-charge Greeter Program, which connects
visitors to Mew York City with 350 Volunteer Greeters. Greeters accompany visitars on a 2-4 hour infarmal visitto one
ar more of NYC's ethinically and culturally diverse neighborhoods.

Suggest this Contest to

Visitors spending time with a Greeter report feeling empowered to venture beyond the city's typical tourist your friends
destinations, thereby bringing tourism and tourist dollars to underserved and less visited communities.

Choose your network:

Since 1992, our valunteers have personally “greeted” over 39 000 visitors and been featured in thousands of print, YaEHoO! GM ||
television, radio, and web segments worldwide, reaching an audience of over two billion potential visitors to Mew
Yark City.

AOL &>

In 2008, Greeters welcomed over 7,000 visitors. According to NYC & Company, international visitors to MNew York City
spend an average of $1,083 per person per trip, while domesticvisitor spending averages $285. By welcoming
G,088 international visitors and 1,160 domestic travelers, Big Apple Greeter's direct economic impact on MYC was
estimated at 56,824 250. Most impaortantly, this economic impact was spread throughout communities in all five
horoughs.

City of Mew York, Mayor Michael Bloomberg

‘[Big Apple Greeter's] commitment to welcoming our City's many visitars and helping them discover our outstanding
cultural and social offerings and dynamic neighborhoods are commendable. "

Maria Perez 2 March 2010
[Fs a great Job!! Congratulations

Follow

\Write a Comment...

5000



Iquidnet.

Challenge Impact - Social:
Free exposure for nominated orgs
Incentive for orgs to develop social
media strategies
Orgs received direct feedback from key
stakeholders about programs
Crowd-sourced grant-making creates
stronger communities
$150,000 worth of grants dispersed

Challenge Impact — Business:
Employees actively engaged
throughout process
Incredible viral public exposure &
brand building
Over 10,00 new followers for
Liquidnet




Don’t forget business 101,

success takes time:
Engage — Communicate — Track — Repeat
Create Opportunities to Gather
Fire your 11 year old
Pick something, try It, track It




Questions?

. t
FISHING FOR STAKEHOLDERS

Deb Berman, Justmeans
@debjustmeans



